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The evaluation Criterion is initiated by the China Enterprise Evaluation Association.
The drafting agencies of the evaluation standard include:

China Enterprise Evaluation Association, State Power Investment Corporation Limited,
Inner Mongolia Yili Industrial Group Co., Ltd., China CYTS Tours Holding Co., Ltd,,
Tencent, BOE Technology Group Co., Ltd., China Index Holdings Ltd., Elion Group,

Ke.com (Beijing) Technology Co., Ltd., Didi Chuxing, YeePay. Co., Ltd..

Main drafter of the evaluation standard include:

Hou Yunchun, Li Chunwei, Liu Lijia, Sun Qiming, Cui Xinjian, Li Xin, Xu Xiaolei, Hu
Junhua, Huang Yu, Qiao Lu, Han Qi, Sun Mulin, Su Ning, Deng Jiangbo, Ren Tong.
Work team member:

Bian Haiguang, Guo Lujia, Xiang Ping, Guo Jiayue, Meng Yuanxuan, Li Ning, Meng Jun.

Appendix A and Appendix B of the evaluation standard include some related materials.
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1 General é‘)-
1.1 Range =

The evaluation standard is designed to provide benchmarks and criteria for evaluating
social responsibility performance of corporations during their existence.

The evaluation standard lays down the principles, standards and methods to be
complied with in evaluation of corporate social responsibility.

The evaluation standard is applicable to the enterprises registered in China and those
that carry out production and business activities according to the law, including
foreign-invested enterprises in China and Chinese domestic companies.

1.2 Application

All the requirements specified in the evaluation standard are universal and can be
applied to enterprises in different industries, ownership types and sizes.

The evaluation standard is used in the following situations:

a) The drafting agency or authorized third party carries out external evaluation
activities in terms of the performance of corporate social responsibility of the
enterprise pursuant to the evaluation standard;

b) Enterprises can use the requirements set out in the evaluation standard as a guide
to fulfill their social responsibilities, and may also by referring to this evaluation
standard, conduct self-evaluation of their social responsibility performance;

c) When carrying out social responsibility evaluation activities in accordance with the
evaluation standard, a review committee is responsible for the execution of evaluation
and review; the committee members are by appointment system and shall pass the
review, registration and confirmation by a host organization with the qualification of
conducting social responsibility evaluation activities.

d) Based on this evaluation criteria, CEEA can compile and release research results
of corporate social responsibility, Including but not limited to corporate social
responsibility ranking and evaluation report , excellent case selection report, corporate
social responsibility index, rating and report, enterprise case analysis report, etc.
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2 Purposes and principles
2.1 Directive

The standard will be used to analyze the condition of fulfillment of social responsibility
by the enterprises in production and operation, diagnose problems, propose
suggestions on improvements, and guide enterprises to effectively fulfill their social
responsibilities in production and management.

2.2 Comparability

The standard will be used to assess the status of fulfillment of corporate social
responsibility by enterprises in the production and business activities, and to make
cross-sectional and cross-time comparisons.

2.3 Universality

The evaluation standards specified in this document is applicable to varieties of
enterprises. When evaluation is conducted on enterprises in different industries or
different ownership types, appropriate indicators shall be formulated according to the
evaluation standard in order to ensure the suitability.

Evaluation methods should be simple and executable. The chosen evaluation indices
shall be operationalized and quantifiable to ensure the accuracy of the evaluation
operation and to facilitate the promotion and adoption of the standard.

2.4 Continuity

Social responsibility evaluation activities should be continuous and should be treated
as an important basis for guiding enterprises to fulfill corporate social responsibility
in production and business activities. By regularly carrying out evaluation activities,
enterprises can identify CSR-related problems forimprovement.

3 The cross-sectional comparison means the comparison between enterprises in the
fulfillment of corporate social responsibility. However, it should be conducted within
the same industries to ensure comparability.

4 The cross-time comparison means the comparison of performance of before and
after fulfillment of corporate social responsibility by an enterprise in the production
and business activities in different periods, and reflects the improvement on fulfillment
of corporate social responsibility by the enterprise.
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3 Normative References

Provisions in Appendix C to this document become the provisions in this evaluation
standard by reference. For undated references, the latest edition applies to the
evaluation standard.
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4 Terms and Definitions

The following terms and definitions apply to this evaluation criterion.
4.1 Evaluation

To determine the nature, quantity, pros and cons, and direction of something in
question.

4.2 Evaluation index

It is a specific, observable and measurable evaluation standard. The indices in the
evaluation standard are evaluated according to facts, evidence (documents, records),
as well as quantitative data in complying the standard.

4.3 Corporation

A for-profit economic organization established by law that is engaged in the
production, distribution, service and other economic activities, meets the needs of
society by means of production or service, and implements autonomous operation
and independent accounting.

4.4 Corporate social responsibility (referred to as "CSR")

Responsibilities held by an enterprise for its decisions and activities to the society
and environment through transparent ethical behaviors which are consistent with
sustainable development and social well-being improvement, considering the
expectations of stakeholders, compliant with relevant domestic and international
laws, and integrative to the society as a whole.

4.5 Principle
Fundamental basis for decisions or behaviors.
4.6 Ethical behavior

Behavior in line with conduct principles accepted by the society and the international
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code of conduct.
4.7 Transparency

A commitment to the openness of social, economic and environmental decision-
making and activities and to communicating in a clear, accurate, timely, honest and
complete manner.

4.8 Stakeholder

The individuals or groups who have an interest in an organization's decisions and
activities.

4.9 Stockholder

A capital contributor or investor of a joint stock company.

4.10 Employee

Personnel in enterprises (units) in various forms of labor.

4.11 Consumer

Members of society who purchase goods or services from an enterprise.
4.12 Product

Good or services sold by an enterprise.

4.13 Environment

The natural environment in which an organization operates, including air, water, land,
natural resources, plants, animals, people and space and their relationships.

4.14 Energy-saving emission reduction

Measures to strengthen energy management in all aspects from energy production
to consumption. They are technically feasible, economically reasonable, and
environmentally and socially acceptable, including reducing consumption, decreasing
losses and pollutant emissions, stopping the waste, and utilizing energy efficiently and
reasonably.

4.15 Sustainable development

The development mode which meets the contemporary needs without compromising
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future generations and is in line with the natural law of the societal development.
4.16 Supply chain

Activities providing products or services to the enterprise or the sequence of such
activities.
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5 Content of Evaluation

5.1 Legality and Ethics

5.1.1 Compliance with laws and regulations: In production and business activities,
enterprises carefully observe laws and regulations, without irregularities.

5.1.2 Opposing corruption, and having the healthy commercial value ethics: Opposes
corruption, advocates and practices healthy ethical business value, with the
company's development plans and actions always consistent with the mainstream of
society.

5.1.3 Tax Contribution
a) Tax and revenue growth: Longitudinal comparison of taxes and revenue growth;

b) Demonstration effect of tax payment: Positive tax demonstration effect and positive
role in promoting industrial development.

5.1.4 Social responsibility performance: The enterprise incorporates the social
responsibility performance into the core business strategy planning.

5.2 Quality Management

5.2.1 No safety incidents: Enterprises have not experienced serious incidents of
product quality and safety incidents.

5.2.2 Quality management system: Attaches great importance to product quality and
production safety management, establishes appropriate systems, and always adheres
to provision of qualified products.

5.2.3 Quality control methods: Has systematic and strict quality control methods and
processes, focusing on production safety consistently.

5.2.4 Quality accident response: Possess a sound quality incident and safety incident
handling mechanism.
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5.2.5 Product Quality Certification: Has passed the relevant product quality
certification.

5.3 Honesty and Trustworthiness

5.3.1 Business integrity, fair dealing, to prevent frauds: Operates truly, deals fairly and
in commercial activities, resolutely puts an end to fraud.

5.3.2 Real legitimate products and information: Always provides true and lawful
products and information for stakeholders in the operational activities.

5.3.3 Respect for and protection of intellectual property rights: Raise awareness of
the legal protection of intellectual property rights, do not infringe on the intellectual
property rights of others, and invest in the protection and application of own
intellectual property rights.

5.3.4 Regularly release high-quality social responsibility reports: Regularly disclose the
corporate social responsibility report to the society during operation activities, and
ensure that the content is true, objective, comprehensive and socially beneficial.

5.3.5 Perfect communication and information disclosure mechanism, stakeholder
communication: Has a perfect communication and information disclosure
mechanism, carries out timely disclosure of the information which is related to the
company’ s operations and has important influence on the decisions of stakeholders,
and proactively communicates with stakeholders in various forms.

5.3.6Create an environment of integrity: Lead by example, and make continuous
efforts to improve the social integrity environment.

5.3.7 Supply chain relationships: Promotes a healthy business ethics value in the
supply chain, and provides fair trading opportunities for upstream and downstream
enterprises of the supply chain.

5.4 Responsibility Management

5.4.1 The core strategy taking social responsibility and sustainable development into
consideration: The company's core business strategy fully considers its due social
responsibilities and incorporates sustainable development planning into it.

5.4.2 Social responsibility project

a) Influence of social responsibility project: The implementation of influential social
responsibility projects is exemplary;
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b) Scale of social responsibility project: The number of social responsibility projects
implemented is large in number and wide in scope.

5.4.3 Responsible management agencies and personnel: Has social responsibility
management agencies and related personnel.
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5.4.4 Good public image: Maintaining a good public image, without lack of social
responsibility events.

5.4.5 Social responsibility honor

a) The authority of social responsibility honor: The company has won awards related
to social responsibility issued by administrative agencies and national associations,
chambers of commerce, national key universities, and national scientific research
institutions.

b) Number of social responsibility honors: Number of authoritative awards related to
social responsibility.

5.4.6 Socially responsible corporate culture: Has the corporate culture with social
responsibility.

5.4.7 Emergency response: The enterprise has a sound crisis management mechanism,
establishes a management department, and clarifies the responsible person.

5.5 Employee Rights

5.5.1 Compliance with labor laws and regulations: Strictly complies with national labor
laws and regulations, with complete employee social security and insurance.

5.5.2 Respect for labor, respect for human rights: Respect for labor rights, and respect
for human rights.

5.5.3 Job creation: Create jobs actively.

5.5.4 Harmonious labor relations: Focuses on maintaining harmonious labor relations,
without all forms of forced labor and child labor.

5.5.5 Against discrimination: Companies develop a sound anti-discrimination regime,
and during childbirth, employees enjoy welfare guarantee, with pay equity and
vacation system.

5.5.6 Staff training: Companies actively carry out staff training, and focus on training
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local technicians and management personnel.

5.5.7 Union activities: Forms trade unions and actively carries out trade union
activities.

5.5.8 Occupational Health and Safety: Enterprises focus on the protection of
employees occupational health and safety.

5.6 Energy and Environment
5.6.1 Environmental protection

a) Environmental protection measures: The company develops specific measures for
environmental protection, and earnestly fulfills environmental responsibilities;

b) Guiding and creating sustainable consumption: Guides and creates sustainable
consumption;

c) Green and environmental protection products and services: Mitigates and adapts to
climate change, committed to producing environment friendly products or services;

d) Environmental protection projects: Enterprises initiate or actively participate in
environmental protection projects;

e) Environmental standards: Adheres to the precautionary principle of environmental
protection, upholding the same environmental standards all around the world;

f) Environmental awareness: Enterprises actively develop and advocate the
environmental awareness of staff.

5.6.2 Energy conservation

a) Circular economy: Enterprises focus on energy saving and emission reduction, and
actively develop circular economy;

b) Clean energy: Enterprises focus on the use of clean energy, and actively work to
spread such knowledge to more groups in the community;

c) Technology innovation: Pays emphasis on business investment in energy saving
measures and research and innovation, and focuses on actively promoting the new
technigues and methods to actual production work;

d) Quantified results: Energy saving and emission reduction have more significant
results.
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5.7 Technological Innovation

5.7.1 R & D investment: Active in product innovation, management innovation, and
focusing on R & D investment.

5.7.2 Develop high-quality new products: New technologies and products are favored
by consumers or the society, guide to a better life, and promote social progress.
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5.7.3 Achievements transformation: Enterprises transfer advanced R & D results into
productivity, promote the healthy development of the industry and help improve the
level of development of other companies.

5.7.4 Patent application and owners: Patent application and ownership.
5.8 Consumer Rights

5.8.1 Always providing quality products: Always adheres to provide consumers with
quality, qualified products.

5.8.2 Fair marketing: Fair marketing, real unbiased information and fair contractual
behavior.

5.8.3 Consumer satisfaction: Carry out regular monitoring of consumer satisfaction
and public opinion, timely adjust service content, good customer stability, high user
satisfaction.

5.8.4 Improving the service system: Establishes a after-sales service system, and
promptly resolves consumer complaints and demands.

5.8.5 Product recalls and compensation: Have a plan and be able to actually
implement the recall of defective products and compensate consumers for losses.

5.8.6 Consumer protection: Emphasis on the protection of health, safety, information
and privacy of consumers.

5.9 Industry Radiation

5.9.1 Transfer of product prices to drive social development: Enterprises lower product
prices, stimulate social consumption, and drive the development of related industries.

5.9.2 Drive regional ecological value appreciation: Enterprises protect the natural
ecosystem by investing the necessary means of production to conserve and improve,
enhance the value of natural resources
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5.9.3 Be the first to play the role of industrial radiation: earlier than other companies to
play the role of industrial radiation.

5.9.4 Industry chain depth: With the help of industry chain transmission, indirectly help
more industry development.

5.9.5 Radiation breadth of industry chain: Horizontal industrial radiation directly
promotes industrial development.

5.9.6 Drive upstream and downstream employment: The core enterprises promote the
employment of upstream and downstream enterprises in the industry chain.

5.10 Harmonious Community
5.10.1 Community relations

a) Good relations: Maintains good relations with government agencies and industry
associations as well as other social organizations;

b) Healthy ecosystem: Fair competition, and supporting and creating healthy
ecosystem;

c) Radiation effects: Plays the role of radiation, and brings more members in its
communities to actively fulfill their social responsibilities.

5.10.2 Charity

a) Charitable donations: Carries out charitable donations, and has a scientific and
sustainable arrangement;

b) Support for poor areas: Support the development of poverty-stricken areas by
forming a hematopoietic and endogenous power model, to carry out targeted poverty
alleviation in a sustainable way;

c) Social charity projects: Carry out public welfare and charity activities with a project
system to improve community life in education, culture, medical care, technology, etc.

d) Charity ideas spread: Influences others to do good turns by actively spreading the
concept of charity and public culture.

5.11 Shareholder Equity

5.11.1 Ensuring a reasonable return to shareholders: Performs proper and healthy
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operation to ensure a reasonable return to shareholders.

5.11.2 Protection of minority shareholders and relief: Focuses on the protection of
minority shareholders' interests and relief.

5.11.3 Maximizing the reflection of shareholder will: With scientific governance
structure, decision-making maximizes the reflection of the will of shareholders.
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5.11.4 Good investor relations: Enhances the management of investor relations and
maintains a good relationship with investors.

6 Scoring

6.1 Basic requirements

In accordance with the provisions of this evaluation standard and the actual situation
of the process and outcome of fulfillment of social responsibility by the enterprise,
rating is made according to scores of the indices. Refer to Appendix A.

Specific points are as follows:
a) Ways and forms used in fulfillment of social responsibility by the enterprise;

b) Whether the ways and methods used are suitable and effective in contrast to the
rating requirements of the standard;

c) Whether the repeatability of ways and manners is based on reliable data and
information;

d) Expansion of methods used for the realization of the requirements of score items;
e) Current level of social responsibility and effect and response obtained.
6.2 Social responsibility scoring

CSR scorings may be performed by referring to the evaluation standard in Appendix B.

7 Rating
7.1 Corporate social responsibility ratings

The rating of corporate social responsibility in this evaluation standard, from superior
to inferior is divided into seven basic categories: AAA, AA, A, BBB, BB, B, C. Scoring
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is made based on corporate social responsibility, with the corresponding ratings as
follows:

Table 1 Corporate social responsibility rating table

Category Sign Score range Comment Remark
AAA 951-1000 points | /. model enterprise of
social responsibility
A AA 851-950 points Enterpnse with e'xc'e'llent
social responsibility
A 751-850 points | Cneerprise with good
social responsibility
BBB 651-750 points Enterpnse with q.ugl'nﬂed
social responsibility
B BB 551-650 points Enterpnse in m|lq lack of
social responsibility
B &N S5iaints Enterprise la;k'o'f social
responsibility
350 points and Enterprise severely lack
C C . -
below of social reasonability

7.2 Supplemental instructions

a) Corporate social responsibility rating is to consider the situation of the fulfillment of
social responsibility by an enterprise and is not a lifetime evaluation;

b) Above each rating level can be tuned with "+" and "-" symbols, indicating slightly
higher or slightly lower than this rating, but does not include C and AAA,

c) Corporate social responsibility rating is subject to dynamic management, annual
inspection, and investigation. The evaluation results of any level are likely to change in
the next year,;

d) Corporate social responsibility rating should follow the "open, fair, scientific,
rigorous, and transparent” principle in the prudent, serious manner. Evaluation
standard, evaluation process, judges and evaluation results shall be made public
through the relevant channels, with supervision accepted.
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This appendix provides the following scoring requirements, as shown in Table 2. S
Table 2 Index score requirement table =
scoring Points
proportion
B In this rating item requirement, the level is poor, no result is described
or the result is poor.
0-20% B In this rating item requirement, there is no or extremely little data
showing the trend or overall adverse trend is displayed
M In this rating item requirement, there is no or extremely little relevant
data information or comparative information.
B In this rating item requirement, results are little, or there are some
improvements in a few areas and they are (or) in the initial level of
performance.
20-40% B In this rating item requirement, there are few data which show the
trend or are at a low level.
B In this rating item requirement, there is no or extremely little relevant
data information or comparative information.
B There are improvements and (or) they are in good level in most
aspects of this rating item requirement.
20-60% Bl At early stage of good trend or at general level in most aspects of this
rating item requirement.
H In this item requirement, relevant data information or comparative
information can be obtained.
B most aspects of this rating item requirement.
60-80% B In this rating item requirement, there are some trends and (or)
0 currently, excellent levels are displayed.
B In this rating item requirement, a lot of relevant data information or
comparative information is obtained.
B There are improvement trends and (or) good levels in most important
aspects of this rating item requirement.
B Most trends show leading and excellent levels in this rating item
-10009
80-100% requirement.
M In this rating item requirement, sufficient relevant data or comparative
information can be obtained.
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In determining the scores, the following principles shall be observed:

a) Review all aspects of the rating item, especially the aspects important to the
organization, namely: be sure to consider the importance to key factors in the course
of social responsibility;

b) When scoring a rating item, first determine which score range is "most suitable”
to a level that a company can reach as a whole. “Most suitable” as a whole is not
required to be entirely consistent with every sentence in the score range, allowing the
gap between the individual elements;

c) The level reached by corporate social responsibility is a result arising from
comprehensive evaluation of all elements in the evaluation standard, rather than the
average result after evaluation of a certain or every element;

d) Within the appropriate range, the actual score is determined based on the proximity
of the level of corporate social responsibility to the rating requirement;

e) Special promotion principle. In contrast with eleven evaluation indices, a company
can specially present best 1-3 aspects to the assessor in order to gain the highest
score in this item. The special promotion principle requires an enterprise with the
promoting score item to be leading internationally or domestically, to be recognized
in the industry, or to have unique innovations, and tangible reflection of or basis for
the results;

f) Lack spread principle. In the primary or secondary indices of the evaluation
standard, the score of a company due to lack of responsibility and other relevant
scoring items. For example, any problem of a company in environmental protection
not only affects the score of the company in this item and may also spread to the its
scores in "Quality Management” and "harmonious community’;

g) Principle of zero bundling. If, in the second or third level indices contained in the
eleven first indices of the evaluation standard, one item gets the score of zero, the
entire score of the first index is zero. For example, if the enterprise does not have a
complete crisis management procedure, accident response score is zero, and then all
the items in the first-level index "Quality Management” will have a score of zero, that is,
84 points will not be scored.
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(Informative)

This appendix provides the scoring indices and score distribution in the course of CSR,
as shown in Table 3.

Table 3 Corporate Social Responsibility Scoring Table

. . Second level Third level Score
Target | First level index index index distribution Remark
Compliance with laws and regulations 24
Opposing corruption, and having the 3
healthy commercial value ethics
Legality and
Etf%icsl 4 Tax and revenue growth 11
(87 points) P - ol )
contribution | Demonstration effect of 10
tax payment
Social responsibility performance 19
No safety incidents 20
Quality Quality management system 18
§ Management Quiality control methods 17
& | (84 points) Quality accident response 15
o Product Quality Certification 14
§ Business integrity, fair dealing, to prevent 20
2 fraud.
= Real legitimate products and information 14
= Respect for and protection of intellectual P
Honesty and property rights
Trustworthiness | Regularly release high-quality social 10
(82 points) responsibility reports
Perfect communication and information
disclosure mechanism, stakeholder 10
communication
Create an honest environment 8
Supply chain relationships 8
Responsibility | The core strategy taking social
Management responsibility and sustainable 20
(103 points) development into consideration
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. . Second level Third level Score
Target | First level index ndex index distribution Remark
Inﬂuencebolfsocial
. responsibility 10
Social - project
responsibility ,
project Scale of social
responsibility 9
project
Responsible management agencies 15
. and personnel
Responsibility Good oublic
Management ood publicimage 14
(103 points) The authority of
Social social responsibility 7
- honor
responsibility :
honor Number of social
responsibility 6
honors
Socially responsible corporate D
¥ culture
% Emergency response 10
3 Compliance with labor laws 17
9 and regulations
§ Respect for labor, respect for 15
o human rights
Z | Employee Job creation 15
Rights Harmonious labor relations 15
(102 points) Against discrimination 10
Staff training 10
Union activities 10
Occupational Health and Safety 10
Environmental 13
protection measures
Guidingand
creating sustainable 11
consumption
Energy and Green and
'8y Environmental | €nvironmental 10
Environment rotection protection products
(100 points) P and services
Environmental 10
protection projects
Environmental 6
standards
Environmental 5
awareness
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. . Second level Third level Score
Target | First level index i dex index distribution Remark
Circular economy 15
L TR
: Technology
(100 points) conservation innovation 10
Quantified results 10
Technological R & D investment 30
echnologica Develop high-quality new products 28
Innovation - 1
(97 points) Achievements transformation 22
Patent application and owners 17
Always providing quality products 27
Fair marketing 18
Consumer ; -
Riohts Consumer satisfaction 15
et Improving the service system 12
(96 points) :
Product recalls and compensation 12
Consumer protection 12
Transfer of product prices to drive 2
& social development
S. Drive regional ecological value 18
= q appreciation
3 Industry Be the first to play the role of 14
o | Radiation industrial radiation
o, (90 points) Industry chain depth 12
= Radiation breadth of industry chain 12
= Drive upstream and downstream D
employment
Communit Good relations 14
: y Healthy ecosystem 14
Relations —
Radiation effects 12
Harmonious Charitable P
Community gonatlotnfs
80 points upportforpoor 10
(®0p ) Charity areas
Social charity 10
projects
Charity ideas spread 8
Ensuring a reasonable return to o5
shareholders
Shareholder Protection of minority shareholders 20
Equity and relief e f
; Maximizing the reflection o
(79 points) shareholder will 18
Good investor relations 16
There are totally 71 scoring items, and 1000 points.
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eleliileNg® Reference

1994.07 Labor Law of the People's Republic of China

2000.07 Ten Principles of United Nations Global Compact

Shanghai Stock Exchange Notice on Strengthening the Corporate
Social Responsibility of Listed Companies and Release of

2008.05 "Guidelines for Environmental Information Disclosure of Listed
Companies on the Shanghai Stock Exchange”
2010.11 International Organization for Standardization Guideline
’ Standard for Social Responsibility (1ISO26000)
2012.12 Labor Contract Law of the People's Republic of China
2014.01 The Global Reporting Initiative “Sustainability Reporting
’ Guidelines” (GRI G4)
2014.08 Production Safety Law of the People's Republic of China
The Hong Kong Stock Exchange Limited "Environmental, Social
2015.04 . ¥ .
and Governance Reporting Guidelines
China National Institute of Standardization GB/T36001-2015
2015.06 " . - .
Guidance on Social Responsibility Reporting
2015.09 United Nations Sustainable Development Goals
2016.09 Chinese Academy of Social Sciences "Guidelines for Compiling

Chinese Corporate Social Responsibility Reports (CASS-CSR4.0)"

Secure a Decisive Victory in Building a Moderately Prosperous
Society in All Respects and Strive for the Great Success of
2017.10 Socialism with Chinese Characteristics for a New Era
—Delivered at the 19th National Congress of the Communist
Party of China

Consultation summary of the Hong Kong Stock Exchange
Limited on the review of the "Environmental, Social and

2019.12 Governance Reporting Guidelines" (ESG Reporting Guidelines)
and the relevant "Listing Rules”
2020.05 Civil Code of the People's Republic of China
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